
 

FACE TO FACE IS BACK!



 

It’s said that you don’t know what 
you’ve got until it’s gone and 
after more than 18 months of lock 
downs, border closures and social 
isolation it appears that never a 
truer word was spoken

Well, the good news is that face-to-face is 
back and consumers are desperate to get out 
and engage with brands, with events and with 
each other! As consumers emerge from their 
enforced hibernation there’s never been a 
better time for brands to actively engage with 
them face to face

IT’S TIME TO 
CELEBRATE! 
FACE TO FACE 
IS BACK!
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ABOUT

With a national audience of over 100,000 visitors 
to our Melbourne, Sydney, Perth & Brisbane shows 
and a digital following / audience of 275K. the Good 
Food & Wine Show visitor is enthusiastic, passionate 
and hungry for new ingredients, new ideas and 
new products

Align your brand with Australia’s most exciting and 
inspiring food & wine event, which features a host 
of Australia’s favourite chefs, unique features and 
masterclasses which excite and inspire

The Good Food & 
Wine Show is proud 
to be Australia’s 
longest running, 
largest and most 
awarded consumer 
food & wine show

Melbourne
3-5 June 2022
Melbourne Convention & 
Exhibition Centre

Sydney
24-26 June 2022
International Convention 
Centre Sydney

Perth
22-24 July 2022
Perth Convention & 
Exhibition Centre

Brisbane
21-23 October 2022
Brisbane Convention 
& Exhibition Centre
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WHY 
EXHIBIT?

Connect with a highly engaged audience. 
Our visitors spend an average of 5–6 hours 
at each event, spending approximately 
$28 million on the show floor 

Launch and sample new products. 
96% of visitors attend the event to 
discover and learn about new products, 
brands, ideas and trends

Build relationships and your database 
with new and existing customers. 
92% of exhibitors rate the show as an 
effective way to connect with consumers 
face to face

93% of visitors would recommend 
products from the show to their 
friends and family

Exhibit alongside the very best the industry 
has to offer from local producers to industry 
leaders, putting you in front of an engaged, 
high spending audience

98%
of exhibitors 
report an 
increase in brand 
awareness due 
to exhibiting 
at the event

82%
of exhibitors 
report exhibiting 
at the event 
boosts product 
sales-both onsite 
and post-show
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READY, 
STEADY,
SHOP!

A recent survey by out-of-
home media group, Shopper, 
has found that Australian 
households are reported to 
have squirrelled away more 
than $140 billion during the 
COVID pandemic

Now restrictions are ending:

• 47% of shoppers are planning on 
making a major purchase

• 40% of Australians are looking 
forward to spending on dining-out 
and entertainment

78%
of consumers are 
more inclined to 
engage with a 
brand they have 
had a face-to-face 
interaction with, 
meaning there’s 
never been a 
better time to 
make Australia’s 
most awarded 
food and wine 
event part of your 
marketing mix
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VISITOR PROFILE

VISITORS ANNUALLY

64% 
of our ticket purchasers 
are female who are 
also the main grocery 
shopper in the family

Average Personal Income

$85K - $150K

of visitors attend 
to discover new 
products and ideas buy wine once 

a week 

is what visitors spend 
approximately at the 
Good Food & Wine Show

88% are likely to shop 
at the show

80%

$28million

106,743
spend between 3-8 
hours at the show when 
they visit 

89% 

70% 

93% 
of visitors would 
recommend products from 
the show to their friends 
and family

66%

spend up to $300 
at the show

19%
25-34 years

20%
35-44 years

26%
45-54 years

22%
55-64 years

6



DIGITAL 
STATISTICS

37.7K
Instagram followers

84.4K
Facebook followers

150K
Email addresses 
nationally

9%
Click 
Through Rate
(6+ national sent per year)

20%
Open Rate



 

“Taking part in the Good Food & Wine Show for the 
first time was excellent. Sampling products, meeting 
customers and developing business opportunities was 
extremely beneficial to us and we have already booked in 
for next year’s event!”

BARNES WALKER 
NUT ROASTERS

“Our participation at the Good Food and Wine Shows are 
a great way for us to introduce thousands of consumers 
to our brand! Providing tastings and having face-to-face 
contact with new and old customers is invaluable and 
strengthens our brand awareness across the country.” 

ASHLEIGH WALKER, MARKETING COORDINATOR
PANA CHOCOLATE

“This was our third year at the show, we’ve always done 
well largely as a result of the quality of the customers 
attending. Also, the ease of the booking/ communication 
process between us and your staff has to rate amongst 
the best we’ve experienced in all our dealings with event 
organisers, everything attended to swiftly, effectively and 
without any noticeable fuss.“

ADRIAN GREYGOOSE, MANAGING DIRECTOR
GOOSE ON THE LOOSE

“We have found it hugely beneficial to participate in 
the Good Food & Wine Show each year. We are able to 
introduce our products to new customers and gain a 
greater awareness of our brand amongst our key target 
market – foodies!”

JANE SMITH, MARKETING
MURRAY RIVER SALT

“The benefits of launching a new business at a venue like 
this cannot be underestimated. In the three days of the 
Perth show, my product received outstanding reviews 
and has resulted in 14 new retail outlets in the first week of 
business, all top end grocers and all of whom approached 
me at the show… I am now receiving on-line orders and 
have a significant following who receive regular news 
letters on what is happening within the Bee Lane world. 
For anyone planning to launch a business and get your 
product instant exposure, this is the way to do it and I 
look forward to participating next year on a bigger stand 
so I can reach more customers…”

BRONWYN LANE, OWNER
BEE LANE FINE SMOKED FOODS

“What a fantastic experience! Having only done trade 
shows in the past, I was a little unsure what to expect 
from a consumer show However, from the moment 
the doors opened, we were swarmed by customers 
interested in our products, loving the range we had and 
desperate to not only buy that day, but also know where 
they could purchase our cheeses in Sydney. We received 
some fantastic feedback about both the cheeses and also 
our stand, sold out of our products by the third day and 
have already seen new business emerging amongst the 
independent deli market in Sydney. So all in all, the show 
exceeded all expectations and has made us really excited 
about the opportunities ahead! Thank you to all involved.”

DI JONES, OWNER
SOMERDALE INTERNATIONAL (UK)

“What a great show! From just after the doors open we 
were inundated with genuinely interested customers 
who didn’t just want to buy on the day but wanted to 
know where they could purchase ongoing. We had to get 
new stock brought in from our warehouse as the sales 
just kept coming. We were also able to generate genuine 
trade leads with some great new locations now stocking 
our product. Will definitely do again next year!”

LISA LEHMAN, CO-FOUNDER
FEAST ON THIS - STONEWALL KITCHEN

“We have been doing different food shows for the last 
two years and Melbourne Good Food & Wine this year has 
far surpassed anything we have ever experienced! It is 
a great foodie crowd with big love for peanut butter. It 
is definitely the best show we have ever done – we have 
ordered three times as much stock for the show and have 
almost sold it all!”

NIKKI NEATE, MARKETING & EVENTS
PICS PEANUT BUTTER

TESTIMONIALS

8



 

CONTACT
—
CHLOE HUTCHINSON
SALES MANAGER
P: 03 7000 0520
E: CHLOE.HUTCHINSON@TALK2.MEDIA
WWW.GOODFOODSHOW.COM.AU

DON’T 
MISS OUT 
IN 2022!
Space is selling fast across all shows 
Contact us to secure your space
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