
 

“The Good Food & Wine Show
is the best food show in 

Australia full stop.”

- Valerie Henbest, Founder, Smelly Cheese Co.
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With a national audience of over 100,000 visitors to 
our Melbourne, Sydney, Perth & Brisbane shows and a 
digital following of 350K, the Good Food & Wine Show 
visitor is enthusiastic, passionate, and hungry for new 
ingredients, new ideas and new products.

Align your brand with Australia’s most exciting and 
inspiring food & wine event which features a host 
of Australia’s favourite chefs, unique features and 
masterclasses which excite and inspire.

The Good Food & 
Wine Show is proud 
to be Australia’s 
longest running, 
largest and most 
awarded consumer 
food & wine show.

Melbourne
31 May - 2 June 2024
Melbourne Convention
& Exhibition Centre

Sydney
21 - 23 June 2024
International Convention 
Centre Sydney

Perth
19 - 21 July 2024
Perth Convention
& Exhibition Centre

Brisbane
25 - 27 October 2024
Brisbane Convention 
& Exhibition Centre

Brisbane
27 - 29 October 2023
Brisbane Convention 
& Exhibition Centre
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“The foot traffic here is incredible. People will 
stop and they’ll actually talk and listen to you 
and they want to learn about your story, they 

want to learn about your products.”

- Will Bok Choi, Founder, Mrs C’s

“

”



 

WHY
EXHIBIT 
AT THE 
SHOW?

Brand awareness
and acquisition  

Showcase your brand in 
person to our national 
audience of

100,000
food and wine lovers.  

“The Good Food & Wine 
Show is definitely a fantastic 
opportunity to help grow your 
customer base, make sales 
but also help people engage 
with your brand.”

- Maree Rodriguez,
Owner, Rodriguez Brothers 

Connect with a highly 
engaged and loyal audience

Our visitors spend an average of

4-6 hours
at each event. 

Reach new audiences

Our audience grows 
every year with

25%
of our 2023 audience new 
to the Show.

Launch and sample 
new products

In 2023, our visitors said their top 
reasons for attending the show were 
to try new foods and wines and to 
discover new products.

Retail sales

Our visitor spend has grown in
2023 YTD by 14.18% to

$19.83M

Scan to hear 
why brands love 
to exhibit at 
the Good Food 
& Wine Show
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REACHING
YOUR NEW 
CUSTOMERS
Our customer and your customer are the 
same. Our marketing strategy starts with 
knowing exactly who our customer is.

The Good Food & Wine Show recently commissioned 
leading insights and analytics agency Nature to 
undertake research into consumer attitudes, intentions 
and behaviours in respect to food and wine.

The research identified a number of distinct cohorts of 
food and beverage event goers, 4 of which make up the 
majority of the Good Food & Wine Show’s consumer 
audience

These segments include:

•	 Quality Seekers
•	 Enthusiastic Entertainers
•	 Everyday Foodies
•	 Hobby Home Cooks

QUALITY SEEKERS
For this segment, quality and enjoyment is much more 
important than price when it comes to food and drink. 

They are passionate about experiencing food at different 
restaurants and do so often.

They regularly cook and entertain at home and spend 
significantly more on gourmet products, wine and spirits 

than other segments. At food & beverage events, this 
group love to spend and spend big.

EVERYDAY FOODIES
Everyday Foodies are passionate about enjoying their food 

even though they don’t consider themselves to be good 
cooks. They tend to eat out frequently and make the most 

of it, always trying a new spot in town.

They go to food & beverage events to sample everything, 
from food to alcohol – particularly things they might not 

otherwise get to try.

ENTHUSIASTIC ENTERTAINERS
This group is enthusiastic about food. From cooking at 
home to eating out regularly, they are deeply engaged 
with the food scene and make sure they keep up with

the latest food and alcohol trends.

As such, they are the go-to amongst their friends 
and family for food-related recommendations. They 

attend food & beverage events to be inspired and meet 
likeminded people. 

HOBBY HOME COOKS
Hobby Home Cooks are passionate about cooking. 

Whether it be an everyday meal or a new creation from 
scratch, for them homemade is best and eating out is not 

something they tend to do often.

They go to food & beverage events to trial new foods and 
learn new things to take into their own home cooking.
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“If you want to find the diehard fans of food and 
wine, the Good Food & Wine Show is the place 
to be. If your brand is in that sector, this is the 

number one show in Australia.”

- Melissa Lyras, Brand Manager, Furi

“

”



 

MARKETING
CAMPAIGN
Our marketing strategies are designed to grow brand awareness, 
drive event attendance, and promote engagement with our food 
and wine loving followers. Our integrated marketing plans across 
digital and traditional media incorporate owned, earned and paid 
campaigns. 

For 2023 YTD, our total combined campaign 
impressions have reached 140M. 

57.1K
Instagram Followers

93K
Facebook Followers

2.2M
Website
Page Views

125M
PR Impressions
(YTD)

1.2M
Total Social 
Media Reach
(YTD)

180K
National Email
Database

OUR FOLLOWING

350K
Total Social 
Media Following

OUR REACH
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VISITOR PROFILE

VISITORS ANNUALLY
More than 60% 
say the ability to purchase 
products and access to 
special offers at the Show 
is ‘Very Important’.

Average Personal Income

$85K - $150K

Our visitor’s number one 
reason for attending is to 
sample food, wine and 
other beverages.

is what visitors spend 
approximately at the 

Good Food & Wine Show.

$26+ million

106,743
spend more than 3 
hours at the Show.

90% 

17%
25-34 years

23%
35-44 years

26%
45-54 years

20%
55-64 years

The best known food 
and beverage event in 
Australia.*

* This research was conducted by Nature Research in accordance with ISO 20252: 2019 8



 

“It is absolutely the number one consumer 
event on the calendar. As a marketing person, 
if you are not here you are really missing out.”

- Marie-Teresa Jones, Head of Marketing, Spirits Platform

“

”



 

DON’T JUST 
TAKE OUR 
WORD FOR IT

“We’ve been frequenting this show 
for years and years and years and 

love coming here just because of the 
quality of the consumers. It really 

works for this brand.

When you’ve got access to so many 
engaged passionate people who love 
their food, they love their beverages – 
why wouldn’t you want to be here to 

meet them?”

- Stuey Bourne,
Winemaker, Soul Growers

We asked some of our Exhibitors and 
Partners what they love about the Good 
Food and Wine Show, check out what 
they had to say...

“We have been participating in the 
GFWS for over 10 years now and have 

found them to be a fantastic way 
to communicate and interact with 

customers to introduce them to our 
brand or connect with customers that 

already know the brand.

We have used these shows to launch 
new products in the past as well as 

taste trialling possible new products 
to gauge feedback. Crowds are always 
enthusiastic and prepared to engage 
with us on anything Beerenberg and 

that is a huge plus for us.”

- Stephen Wood,
Account Manager, Beerenberg

“We took about ten thousand dollars 
yesterday, so it was great. A lot of 

people tried our brand for first time 
and they’re going to come back 

because they had a great experience.”

- Oliver Horn, CEO, Nutra Organics

Scan to hear more
from our Partners
and Exhibitors as
they share their 
experiences 
at the Show.

“

28%
of Exhibitors 
reported finding new 
distribution channels.

30%
of Exhibitors reported 
supermarket or 
hospitality interest 
for their product.

89%
of Exhibitors rated the 
number of visitors as 
good or excellent.
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CONTACT
Chloe Hutchinson
Sales Manager

P: +61 458 324 563
E: chloe.hutchinson@talk2.media
W: www.goodfoodshow.com.au

SPACE IS
SELLING FAST!
Don’t miss out! Stands start from $2.5K
so contact us today to secure your space. 

WINNERS
2022 Best Consumer Show
2022 Best Show Team in Australia
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