FO@D

& Wine Show

30 MAY -1 JUNE 2008
MELBOURNE EXHIBITION CENTRE

20-22 JUNE 2008

SYDNEY CONVENTION & EXHIBITION CENTRE diversified
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Other

Secure a distributor or shelf space
Trade networking

Test Marketing new products
Build a customer database
Generate sales leads

Launch new products

Generate immediate onsite sales
Sampling existing products
Educating consumers

Meeting with customers

Improve brand or product awareness

0.0% 20.0% 40.0% 60.0% 80.0% 100.0% 120.0%

B Satisfied / Very Satisfied given reasons to exhibit @ Important / Very Important Reasons to Exhibit
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